
 
 

 

 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 

Survey Results  

HP is Significantly Preferred Over the Nearest Comp etitor for Its Quality 
& Reliability of Desktop Computers! 
 
As shown below, HP is the brand to beat, as significantly more Europe CXOs 
select HP for its Quality and Reliability of Desktop Computers compared to 
the nearest competitor (26% vs. 16%). 
 
Most impressive is that HP leads in the desktop computing feature that is 
rated “most important” among all desktop computer features tested.  
Specifically, 89 percent of Europe CXOs rate Quality and Reliability as “very 
important” and another 10 percent rate this feature as “somewhat important.”    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Respondents are instructed to select the Best Brand of Desktop Computers for Quality & 
Reliability from a list of market participants.  Respondents are encouraged to specify other 
selections if their brand choice is not listed.  Only the nearest competitor is listed in the above 
chart. 

2008 Europe CXOs’ Choice:  Evaluation of Desktop Co mputing   
Overall Best Brand of Desktop Computing for Quality  & Reliability 

 
Frost & Sullivan’s 2008  Europe CXOs’ Choice Award for 
Overall Best Brand of Desktop Computing for Quality  & 

Reliability is presented to: HP 
 
On the basis of Frost & Sullivan’s independent research, 2008 Europe CXOs’ 
Choice: Evaluation of Desktop Computing Products, HP emerged as the 
overwhelming leader in the Desktop Computing for Quality & Reliability 
category among Europe CXOs surveyed. Thus, HP is recognized as being 
the “Overall Best Brand of Desktop Computing for Quality & Reliability in 
Europe” among HP’s competitors. 
 

What Europe CXOs are saying 
about HP: 

 

“There are several reasons for it 

(HP):  - we have been using HP for 

years and are very satisfied - we 

learn from our customers and 

partners from the experience they 

made - I think others are up and 

down in terms of market/quality 

performance…” 

 

“Quality and product scale.” 
 

“HP is a reliable brand which has a 

large program to fit your needs; fully 

tested technology.” 

 
“Reliability, performance, and price.” 

 

2008 Overall Best Brand for Quality & Reliability o f 
Desktop Computers

Over One out of Four Select HP!
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Remarkable Preference and Satisfaction Levels Gener ate Repeat 
Business for Hewlett-Packard. 

With the majority of respondents reporting overall satisfaction with HP 
Desktop Computers, it is no surprise that 92 percent (as shown below) 
report intentions to re-purchase another HP Desktop Computer. 

Future Purchase Intentions
92% Plan to Buy HP Desktop Computers Again

Very/Some
what 

Unlikely
8%

Very/Some
what Likely

92%

 

 Survey  Results ( continued)  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

What Europe CXOs are saying 
about HP (continued) : 

 

“Quality and reliability at a good 

price.” 

 

“Display options - colors, size, etc.”                                                                 
 

“Strong quality, very good services 

support, and easy to order from 

Internet.” 

 

“It (HP) is the one I know for sure, 

the other brands I know less. But HP 

is very reliable which for me means 

no technical problems at all.” 

 

“Performance & ease of use.” 
 

“Good service, wide range of 

computers, and very good reliability.” 

 

“Good quality together with good 

design.” 

 
“Combination of reliability and 

performance.” 

 
“I never had major problems with HP 

computers...” 

 

Desktop Quality & Reliability Satisfaction
96% of HP Owners Satisfied with HP Desktop 

Computers Overall  

Not Satisfied
4%

Very 
Satisfied/ 
Satisfied

96%

 

HP Equals Satisfied Customers! 

Nearly all (96 percent) of HP customers report overall satisfaction with HP 
Desktop Computers (as shown below).  Supporting these overall levels of 
satisfaction, HP customers also report high levels of satisfaction with HP’s 
Customer Service and Value (both 77 percent very/somewhat satisfied).  
This is an outstanding testament to the HP brand! 



 
 

  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

About Competitive Benchmarking Services  

Frost & Sullivan's Competitive Benchmarking Services is a division of the Customer Research team that conducts 
independent, non-sponsored research among end-users to evaluate and measure companies that are top performers for their 
products, processes and services. Specifically, Competitive Benchmarking Services surveys respondents that are deemed 
experts (i.e., CEOs, CIOs, Automotive Technicians, Paint Contractors, etc.) in the wide range of industries that Frost & Sullivan 
supports.  

About Best Practices 

Frost & Sullivan Best Practice Awards recognize companies in a variety of regional and global markets for demonstrating 
outstanding achievement and superior performance in areas such as leadership, technological innovation, customer service, 
and strategic product development. Competitive Benchmarking Services analysts conduct the survey research and perform 
analysis on the results in order to identify best practices in the industry. 

About Frost & Sullivan 

Frost & Sullivan, the Growth Partnership Company, partners with clients to accelerate their growth. The company's TEAM 
Research, Growth Consulting and Growth Team Membership empower clients to create a growth-focused culture that 
generates, evaluates and implements effective growth strategies. Frost & Sullivan employs over 45 years of experience in 
partnering with Global 1000 companies, emerging businesses and the investment community from more than 30 offices on six 
continents. For more information about Frost & Sullivan’s Growth Partnerships, visit http://www.frost.com. 
 

Award Des cription  
The Frost & Sullivan Europe CXOs’ Choice Award is bestowed upon the company 
that demonstrates excellence. The Award recipient has distinguished itself 
through its proactive strategies that position it to emerge as an industry leader. 
 
Method Details �
The objective of this EU CXOs’ Choice survey is to measure preferences of 
Desktop Computing Manufacturers/Brands among EU CXOs. The survey was 
completed in March/April 2008 using a web-based survey. 

To assess the competitive landscape of the Desktop Computing market, Frost & 
Sullivan surveyed CEO’s, CIOs, Presidents, and other C-level Executives of 
companies across various industry verticals based primarily throughout Europe.  
In total, we obtained 283 completes.  However, given some survey drop-off rates, 
sample sizes within some product/service section evaluations fluctuate. Data from 
"incomplete" respondents were obtained in order to receive the highest number of 
responses and opinions for the individual products/services being tested. 

Survey respondents were requested to rate and select the Desktop Computing 
products brand(s) they considered to be the best in each evaluative category from 
a list of market competitors.   

Assuming an infinite population of C-level Executives throughout Europe and a 
sample size of 283, we estimate our level of confidence intervals at +/- 5.83 
(p<.05). 

Awards are presented to market participants that receive the highest proportion of 
respondent selections. The values presented in this document reflect the 
distribution of selections among valid responses. 

Award Criteria  

The Europe CXOs’ Choice 
survey measures the best in the 
Desktop Computer Products’ 
market in Europe.  Various 
attributes of each manufacturer/ 
brand were rated, such as quality 
& reliability, innovation, etc. 

All respondents were asked to 
rate each manufacturer listed as 
well as any other manufacturer 
they thought should be 
represented (by use of an 
“others specify” response 
option).  Specifically, the 
following Desktop Computer 
Products were surveyed:   

Computer Mouse Products, 
Printers, Keyboards, Desktop 
Computers, Home Networking 
Products, and Computer 
Speakers. 

 


